“The Lottery”





Name: ___________________________________
Media Analysis
Now that you have read Shirley Jackson’s short story (published in 1948), we will explore “The Lottery” in two more media: a 1969 short film by the Encyclopedia Britannica Educational Corporation (EBEC) and a 1951 radio series called NBC Short Story.

After reading the story, watching the film and listening to the radio show, which medium represents Shirley Jackson’s original message in the most powerful way and how?
You will develop a thesis statement that answers this question.

Examples: 
EBEC’s production of “The Lottery” sends the most powerful message to readers.



Jackson’s “The Lottery” most effectively warns a reader of the dangers of tradition.

OR pick two to narrow your response:

EBEC’s production of “The Lottery” reaches readers more effectively than the NBC radio version.

Support your thesis with strong details from each medium—each of your points will be constructed as a topic sentence and developed with examples. Outline your ideas before writing!
INTRO

-A few sentences to introduce the assignment response

-Thesis statement
BODY OF ESSAY
-Identify your claim with a strong topic sentence

-Explain your claim with evidence; use details from the media

-Explore the big idea of your paragraph

-For body paragraphs, transition to your next idea
(second body paragraph)

-Identify your claim with a strong topic sentence

-Explain your claim with evidence; use details from the media

…etc.

CONCLUSION
-Reword the focus of your essay (thesis statement) now that you have made your arguments

-Relate the overarching idea of your essay to the “big picture” of life in a few final thoughts
Your goal should be approximately two pages, but focus more on the quality rather than quantity of your writing; this is merely a guide for those who need a number in order to get started. We will use the Analytical Writing Rubric to assess your essay. BE SURE TO HAND IN YOUR RUBRIC WITH YOUR ESSAY. You will also receive a holistic numerical score for your response.
